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“We are able to target our offers more effectively now that WebFOCUS is providing
information to our agents and staff. We get a much better return on the time we
invest in our campaigns.”

Adrian Braun
Business Systems Manager
Vacation.com



New Marketing Approaches Create New Challenges

Today's marketing professionals face unique challenges. Innovative new promotional strategies,
a greater number of communication channels, and buyer demands that grow more and more
sophisticated each day are making it harder to plan and execute successful lead generation and
customer loyalty programs.

Access to and analysis of complete, timely information from across the enterprise is the key to
success. With a comprehensive business intelligence (Bl) strategy in place, marketing teams will
have in-depth insight into key industry trends, as well as critical patterns in the needs and behaviors
of both existing and potential clients. As a result, they can more precisely target and communicate
to the right audience, understand which campaigns have the greatest impact on sales, forge stronger
and more profitable relationships with customers, and increase revenues and market share.

WebFOCUS: Powerful Reporting and Analysis Capabilities for Today’s
Marketing Professionals
Information Builders, with its WebFOCUS enterprise business intelligence platform, provides mar-

keting organizations of all types and sizes with a vast array of powerful capabilities designed to
enhance all facets of their operations.
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Its ease of use, combined with powerful features and functionality, make WebFOCUS the ideal

reporting and analysis solution for today’s marketing professionals:

= A complete, consolidated view of critical information from customer relationship management,
marketing automation, contact management, and other related systems across the enterprise

Broad customer segmentation and analysis capabilities that deliver critical intelligence about buyer
demographics, as well as their needs and preferences. This allows marketing teams to optimize
results by making their campaigns more targeted, more personalized, and more relevant

Self-service and mobile functionality that gives “on-the-go” marketing professionals access to
information, at any time, from trade shows, industry events, and other remote locations

In-depth analytics that help managers assess the effectiveness of campaigns and promotions,
and uncover important patterns and trends in response rates, click-throughs, conversion rates,
and other vital metrics

Geographic information systems (GIS) that make spatially-oriented marketing data easier to
understand and interpret by presenting it in the context of a physical location

Real-time tracking of marketing budgets and return on marketing spend

End-to-end data quality tools that integrate seamlessly with WebFOCUS. These solutions offer
a truly proactive approach to data quality management — not only locating and cleansing bad
information, but preventing it from entering the environment in the first place

Comprehensive performance management that enables companies to effectively manage and
track key marketing operations. Managers can define and communicate important campaign
and customer retention goals, while marketing staff can actively participate in the ongoing
monitoring and measurement of related metrics

Enterprise search capabilities that make it fast and easy for any user to locate and retrieve any
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For years, WebFOCU‘? ing leading companies across all industries t;p into their cor-
porate data to improve the planning and execution of their most important marketing initiatives.




Customer Successes

CDS Global - This lowa-based provider of customer information and data management solutions
needed to deliver precise information about their circulation base to advertisers in order to
maintain revenue and counter attrition to digital media. INFOCUS Circ+, an application built on
WebFOCUS, lets authorized users access circulation and fulfillment information, helping customers
to achieve greater success in their marketing efforts.

Covidien UK - Currently the third largest provider of medical products in the UK, Covidien lever-
ages the WebFOCUS business intelligence platform to provide members of its marketing team
with regular feedback on campaigns, promotions, and other programs. Armed with this insight,
they can be more responsive to changing customer and marketplace requirements, and more
effectively take advantage of emerging sales opportunities. With WebFOCUS, the company has
empowered marketing professionals with the information needed to support more profitable
growth in a very cost-driven market.

Dollar General — An inability to easily generate reports needed to support decision-making
was directly affecting Dollar General's growth. When a WebFOCUS-based dashboard was
implemented, users had new insight into sales, inventories, and overall store performance.
Reporting cost and complexity were significantly reduced, and a direct impact has been made
on the company's bottom line.

Food for the Poor — This charity wanted to maintain its stellar 96 percent efficiency rating, while
increasing collections from donors. Comprehensive analysis of campaign results, powered by
WebFOCUS, has enabled more intelligent and cost-effective marketing outreach, with a substantial
positive impact on direct mail, donor relations, and other crucial fundraising activities.

Holland America - The highest rated premium cruise line in the world, Holland America, uses
the WebFOCUS business intelligence platform to give users the ability to access information
about reservations and shore excursions, quickly and conveniently via the Web. By analyzing the
total value of each booking, average onboard expenditures, and other metrics, Holland America
can gain visibility into vital trends in its promotional activities, and use that insight to boost the
effectiveness of its marketing initiatives.

Jack Nadel - This Los Angeles-based marketing and promotional products agency specializes in
brand identity reinforcement and maintenance, serving as an extension of the marketing teams of
its clients. WebFOCUS has helped the firm create an integrated sales order entry and self-service
reporting environment that provides staff throughout the company with the intelligence they
need to more effectively do their jobs. Advantages Jack Nadel has realized since implementing
WebFOCUS include increased administrative efficiency, and improved productivity of sales staff.

La Caixa-Caixa d’estalvis i Pensions de Barcelona — With over 5,000 branch offices, La Caixa
is the largest retail bank in Spain. One of the keys to their impressive presence in the industry is
in-depth reporting using WebFOCUS. This powerful Bl solution helps the bank, which provides
a broad portfolio of financial services to small and mid-sized businesses, to better identify

companies with the highest likelihood of purchasing certain products, so they can improve the
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way they launch and market new offerings. Prospect and customer information is analyzed in
great detail, based on certain criteria, to rate buying potential. That valuable insight has helped La
Caixa implement more targeted and successful campaign strategies.

Power Systems Research — This firm compiles industry information through more than 20,000
telephone and onsite interviews with manufacturers and suppliers. It needed a more effective
way to deliver that data to clients in a consolidated, simple, easy-to-understand way. WebFOCUS
made that possible, providing a flexible and intuitive environment for presenting information to
companies, to give them greater intelligence about their buyers and the markets they serve.

Ricoh Leasing - Improving the effectiveness of its marketing strategy, which was hampered by
an antiquated and expensive data warehouse with major security issues, was a top priority for
Ricoh Leasing, which leases medical equipment, industrial machines, and vehicles. By making
timely information more accessible to all employees — including those in the field - WebFOCUS
has helped the company to improve the way it communicates with existing and potential cus-
tomers. This, in turn, has increased the results of marketing efforts by making it easier for field staff
members to find new clients, while helping them to better identify new ways to keep current
account holders loyal and profitable.

Staples Promotional Products — This firm specializes in the development and promotion of
branded merchandise. The company uses WebFOCUS to support a variety of core business
functions, including its client support services group. For example, consolidated business
summiaries, run on a monthly and quarterly basis by department analysts, give clients insight into
total dollars spent, number of products shipped, returns, and other metrics. These reports are
also distributed to marketing personnel, program managers, senior directors, and sales staff, who
can use the information to make better decisions regarding their strategies. Staples Promotional
Products also plans to give customers direct access to certain reports that will highlight activity
at their Web stores, such as lists of recent shoppers, total visitors, promotions redeemed, orders
invoiced and shipped, and available inventory.

Vacation.com - When this leading leisure travel marketing agency wanted to forge stronger re-
lationships with its network of more than 5,000 agencies, it turned to WebFOCUS. A user-friendly
business intelligence application provides internal employees, as well as staff members at partnering
agencies, with more precise customer research, as well as specific insight into various metrics

and data points about call-out campaigns, target promotions, and other marketing programs.
With WebFOCUS, Vacation.com has maximized profitability and improved communication and
information-sharing with the agencies it serves.
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Worldwide Offices

North America

United States

= Atlanta,* GA (770) 395-9913

= Baltimore, MD Professional Services:

(703) 247-5565

= Boston,* MA (781) 224-7660

Channels, (800) 969-4636

Chicago,* IL (630) 971-6700

Cincinnati,* OH (513) 891-2338

Dallas,* TX (972) 490-1300

Denver,* CO (303) 770-4440

Detroit,* MI (248) 641-8820

Federal Systems,* DC (703) 276-9006

Hartford, CT (860) 249-7229

= Houston,* TX (713) 952-4800

= Los Angeles,* CA (310) 615-0735

= Minneapolis,* MN (651) 602-9100

= New Jersey Sales: (973) 593-0022

= New York,* NY Sales: (212) 736-7928
Professional Services: (212) 736-4433, ext. 4443

Orlando, FL (407) 562-1852

Philadelphia,* PA Sales: (610) 940-0790

Phoenix, AZ (480) 346-1095

Pittsburgh, PA Sales: (412) 494-9699

= St. Louis,* MO (636) 519-1411

San Jose,* CA (408) 453-7600

Seattle, WA (206) 624-9055

Washington,* DC Sales: (703) 276-9006
Professional Services: (703) 247-5565

Canada

Information Builders (Canada) Inc.
= Calgary (403) 437-3479

= Montreal* (514) 421-1555

= Ottawa (613) 233-7647

= Toronto* (416) 364-2760

= Vancouver (604) 688-2499

Mexico

Information Builders Mexico
= Mexico City 52-55-5062-0660

Australia

Information Builders Pty. Ltd.
= Melbourne* 61-3-9631-7900

= Sydney* 61-2-8223-0600

Toll-Free Number
= Sales, ISV, VAR, and Sl Partner Information

(800) 969-4636

Europe

= Belgium* Information Builders Belgium
Brussels 32-2-7430240

France* Information Builders France S.A.
Paris 33-14-507-6600

Germany Information Builders (Deutschland)
Eschborn* 49-6196-77576-0

Italy Information Builders Italia SRL
Milan 39-02-92-349-724

Netherlands* Information Builders

(Netherlands) B.V.
Amsterdam 31-20-4563333

Portugal Information Builders Portugal
Lisbon 351-217-217-400

Spain Information Builders Iberica S.A.
Barcelona 34-93-344-32-70
Bilbao 34-94-452-50-15
Madrid* 34-91-710-22-75

Switzerland Information Builders Switzerland AG
Dietlikon 41-44-839-49-49

United Kingdom* Information Builders (UK) Ltd.
London 44-845-658-8484

Representatives
= Austria Raiffeisen Informatik Consulting GmbH

Vienna 43-12-1136-3870
Bahrain InfoBuild Middle East
Dubai 973-17-536-222, ext. 312
Brazil InfoBuild Brazil Ltda.
Séo Paulo 55-11-3285-1050
= China
Information Builders China (IBC)
Beijing 86-10-5128-9680
Beijing Xinrong Software Technology Co., Ltd.
Beijing 86-10-5873-2031
Denmark InfoBuild AB
Kista, SE 46-735-23-34-97
Egypt InfoBuild Middle East
Abu Dhabi 971-2-627-5911
Dubai 971-4-3914391
Ethiopia MKTY IT Services Plc
Addis Ababa 251-11-5501933
Finland InfoBuild Oy
Espoo 358-207-580-840
Greece Applied Science
Athens 30-210-699-8225
= Guatemala IDS de Centroamerica
Guatemala City 502-2412-4212
India* InfoBuild India
Chennai 91-44-42177082
Israel SRL Group Ltd.
Tel Aviv 972-3-7662030

Japan K.K. Ashisuto
Osaka 81-6-6373-7113
Tokyo 81-3-5276-5863
Jordan InfoBuild Middle East
Abu Dhabi 971-2-627-5911
Dubai 971-4-3914391
= Korea
UVANSYS
Seoul 82-2-832-0705
Kuwait InfoBuild Middle East
Dubai 965-22322926
Lebanon InfoBuild Middle East
Dubai 961-4-533162
Norway InfoBuild Norway
Oslo 47-48-20-40-30
Oman InfoBuild Middle East
Abu Dhabi 971-2-627-5911
Dubai 971-4-3914391
Poland/Central and Eastern Europe InfoBuild SP.J.
Warsaw 48-22-657-00-14
Qatar InfoBuild Middle East
Dubai 974-467-7311
Russian Federation FOBOS Plus Co., Ltd.
Moscow 7-495-926-3358
Saudi Arabia InfoBuild Middle East
Riyadh 996-1-2180280
Singapore
Automatic Identification Technology Ltd.
Singapore 65-6286-2922
South Africa
InfoBuild South Africa (Pty.) Ltd.
Gauteng 27-83-4600800
Fujitsu Services (Pty.) Ltd.
Johannesburg 27-11-2335911
Taiwan Galaxy Software Services
Taipei 886-2-2586-7890
Thailand Datapro Computer Systems Co. Ltd.
Bangkok 662-679-1927, ext. 200
Turkey InfoBuild Middle East
Ankara 90-312-266-33-00
Istanbul 90-212-325-4114
United Arab Emirates InfoBuild Middle East
Abu Dhabi 971-2-627-5911
Dubai 971-4-3914391
= Venezuela InfoServices Consulting
Caracas 58-212-763-1653

*Training facilities are located at these branches.
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